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Strategic communication plan
Marketing communication is quite essential in any company as it involves how the company stays in touch with the target audience and how the company conveys important messages and information about the company. The target audience for this communication strategy is company customers. The marketing communication strategy will ensure new customer connections are created, provide education to potential customers, promote the company brand, and promote sales. 
The main objectives of this strategy are to provide education and information about the company and its products to customers, retain the existing customers, and attract more customers through creating brand awareness. When these objectives are met, the company will be able to attract more customers and retain them in the future.
Being one of the leading e-retail companies in the world, Wal-Mart is aimed at providing the best services to the customers. The message of this strategy will be about product and pricing. It will also include the delivery of goods and services to customers around the world. "Wal-Mart, the leading e-retailer in the world, provides goods and services at an affordable price. The company is delighted to inform all customers that there will cash discounts that will be given to all transactions. Delivery of goods will be done with seven working days." Informational appeals will be used when communicating this message. This message will be conveyed by the marketing director in collaboration with the sales manager (Světlík 2017).
The company will use its social media platforms, the media, radio, TV stations, and newsletters that will be passed to customers. Mostly, non-personal channels will be used to communicate the message.  
Being a crucial part of marketing, a study on marketing communication helps to formulate communication objectives that will be met by the communication. Also, it helps to identify the target audience to be informed and understand the audience better that will helps to device better communication channels for the communication. 
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